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1. WHO WE ARE 
Founded in 1997, Aksìa Group SGR S.p.A. is one of the longest established private equity groups in Italy. 

Aksìa is an independent financial sponsor neither connected nor affiliated with any bank or financial 

institution. Over its 24 years of activity, the Group can boast an extensive experience and network, developed 

in the best-in-class small and medium “Made-in-Italy” excellences. Indeed, since its inception, Aksìa has 

invested in more than 50 companies. Up to date, the portfolio consists of ten companies in the food, medical, 

industrial, education and services sectors. As of today, the total capital under management by the Group is 

equal to 453.7m€, distributed into 2 active funds, Aksìa Capital IV, and Aksìa Capital V.  

In addition, the SGR is an active member of AIFI (Associazione Italiana Private Equity e Venture Capital), an 

association established in 1986 with the aim of promoting and institutionally representing the Italian venture 

capital and private equity activity. 

Aksìa’s mission is to enable sustainable growth and long-term value creation among its portfolio 
companies. The cornerstone of the Group’s investment approach is the relationship of trust it builds with 
entrepreneurs and managers in its portfolio companies1. 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
1 Two portfolio companies, Alpha Test and Covisian, are not included within the reporting boundaries of this ESG Report because 
they are in the last phase of the investment period. 
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1.1 OUR HISTORY 
Aksìa Group is one of the most established private equity firm in Italy. Nicola Emanuele and Marco Rayneri 

came together as an independent private equity team in 1997. In 2007, Aksìa Group SGR S.p.A. received 

authorization from the Bank of Italy as a Società di Gestione del Risparmio ‘SGR’, to manage closed-end funds. 

Aksìa’s distinct investment strategy has been continuously developed and refined since the beginning of the 

activities, with Nicola Emanuele and Marco Rayneri leading the investment activities over the years to the 

latest fund. 

 

1.2 THE TEAM BEHIND OUR SUCCESS  
Aksìa can boast a team of dedicated and passionate investment professionals with a blend of financial, 

industrial, and consulting experience, backed up with an extensive knowledge of the sectors of reference and 

private equity business. The management of the funds is one of the key drivers of the group’s success. The 

Investment team consists of 7 professionals at the end of the year, who, together with the Administration, 

finance and control Team make up Aksìa’s people. In addition, two people were added to the investment 

team in the first half of 2022 
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Both Aksìa’s investments and divestments are overseen by the Board of Directors, who also plays a consulting 

and supervising role in guiding the partners in the development of the Group. The Investment Committee, 

comprising the Founding Partners, Partners, Investment managers and the Chief Financial Officer, performs 

the preliminary analysis of the investment opportunities and takes the decision on whether instantiating with 

the due diligence phase. Similarly, it also monitors the ongoing management of each portfolio company and 

makes the investment and divestment proposals to be submitted to the Board. All the decisions within the 

committee are vote-based, and the majority must include support from both the Founding Partners. 

 

Name Role Biography 

Nicola Emanuele 
Founding 
Partner 

 
Nicola has been active in the private equity 
business since 1993 and worked as an investment 
manager in various groups worldwide, before 
setting up the private equity business of Aksìa. He 
has an extensive knowledge and experience of deal 
structuring and business analysis, with a focus on 
mechanics and engineering sector. 

 

Marco Rayneri 
Founding 
Partner 

 
Marco is Aksìa’s founding partner, but he had been 
active in the corporate finance and private equity 
since 1990. From 1995 to 1997, as a Partner of 
Aksìa S.r.l., he provided M&A advice to Italian 
companies, working closely with private equity 
funds and since 1997, he covered a key role as one 
of Aksìa’s Managing Partners. 

 

Sara Perillo Partner 

 
Sara joined Aksìa in 2013, after years of experience 
as an investment manager in other two private 
equity groups. She plays a key role in supporting 
the companies’ development and M&A strategy. 
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1.3 OUR PORTFOLIO  
As of December 31st, 2021, Aksìa had a diversified portfolio composed of ten companies in the food, medical, 

industrial and services sectors2. 

 

 
Covisian Group is a multinational company offering a full range of 
advanced customer management services and technologies. The Group, 
founded in 2016 by the merge of Visiant and Contacta, is the Italian 
leader in the business process outsourcing market in contact center. It 
works daily to improve the management of the final customer and 
providing updated skills and solutions based on the most sophisticated 
predictive data analysis techniques. 
In 2016, Aksìa acquired Visiant Contact and Contacta to bring together 
commercial synergies and manufacturing efficiencies in the Italian 
Contact Center industry. Today, Covisian Group continues its 
international expansion plan aiming to offer its multinational customers 
the quality of its services and expertise in the various countries in which 
they operate.  
 

Alpha Test is the Italian leader in the preparation services for 
universities admission tests (over 70% of market share) and it is the 
main fully integrated player in the education sector. The educational 
offering includes courses and books for student’s preparation to 
faculties with a limited entry number. Moreover, Alpha Test 
developed AlphaTestAcademy.it, the first adaptive platform for 
online preparation to university admission tests and the Alpha Test 
Orientation Centre (COAT), which provides orientation services to 
support students in the post-graduate career choices and admission 
preparation tests directly held at school.  
Aksìa Group acquired Alpha Test in 2017 to support the further 
commercial development of its business in terms of consolidation in 
both the reference sector and adjacent sectors. In 2020 Aksìa sold 
the majority share of the company. 

 
 

 
2 The table comprises the data of the companies purchased by Aksìa and the respective add-ons as at 31-12-2021. 
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 Established in 1990, COC Farmaceutici is an Italian Contract 
Manufacturing (CMO) for medical devices and pharmaceutical 
products mainly for the ophthalmic market. The Company has a 
unique competitive positioning in the arena of the contract 
manufacturers, being among the few European CMOs dedicated 
to liquid and quasi-liquid formats. 
In April 2016 Aksìa invested in COC Farmaceutici; four years later 
the acquisition of Tubilux Pharma led to the birth of the first 
leading group in the Italian market and a relevant European CDMO 
in the ophthalmic and other liquids, rebranded Content Group in 
2021.  
 

Casa della Piada (CRM) was founded in Modena in 1974 and represents 
an Italian excellence in the production of piadine and tigelle. The 
company has a leading position in the Italian market and a long-lasting 
relationship with Mass Market Retailers. Its mission is to offer to 
consumers a complete and wide quality range of products based on 
tradition, taste and wellness. 
Aksìa Group acquired Casa delle Piada (CRM) in 2018 directly from the 
founding family with the aim of guiding and supporting it in further 
commercial development both nationally and internationally, also 
through acquisitions. In particular, Casa Della Piada (CRM) consolidated 
its leadership in the market of piadine with the acquisition of Gastone 
S.r.l. and entered in the adjacent market of fresh and frozen panini and 
tramezzini through the acquisition of Alba Tramezzini. 

 

 

 
 

Primo Group is a chain of dental and policlinics practices operating in 
more than 140 locations in Italy. Today the Group is one of the main 
players in the Italian market, thanks to high quality standards, a clear 
high-end positioning among Italian dental chains, high-level locations 
and an operational efficiency based on the integration of laboratory and 
in-house technology. 
Aksìa entered the healthcare sector in 2019 through the acquisition 
of Primo and Oasi Medica and subsequently, in 2021, of Etica dentale. 
The add-ons, have led to a strong growth that has allowed to extend the 
brand throughout the country, create a best-in-class management 
team, improve processes with direct impact on performance and long-
term sustainability and generate strong synergies both in terms of 
central costs and margins thanks to economies of scale.    

 

Valpizza was founded in 1992. It is a well-established company active in the 
production and commercialization of frozen pizza bases and topped pizza. Over 
the years the company gained a solid market positioning thanks to the high quality 
of the product, combined with a significant focus on innovation and technology. 
Aksìa Group acquired Valpizza in 2020, with the aim of supporting the company 
through its further expansion and development phase. The acquisition envisages 
the strengthening of the managerial structure and the expansion of the customer 
base also through the opening of new geographical markets. By the end of 2020 
and the beginning of 2021, Valpizza, supported by Aksìa, acquired Megic Pizza a 
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leading operator in producing and marketing fresh pizzas stored in a modified 
atmosphere. Subsequently, the acquisitions of C&D, a company specialized in 
pre-fried frozen Apulian gastronomic specialties, and La Pizza+1, leader in 
manufacturing premium quality pizza, pinsa, and focaccia, allowed gaining a 
further foothold in the Italian and international market of both frozen and ready-
to-eat products.  
 

 

VOMM Impianti e Processi was founded in 1968 in Milan to develop new and 
more advanced technology for the treatment of flours. Over the years, the 
company expanded and diversified its technology, and today it is a well-
established reality active in the engineering and production of plants for 
continuous industrial processes in the environmental, pharma-chemical, and 
agri-food sectors.  
Aksìa Group invested in the industrial sector through the acquisition of VOMM in 
September 2020 to support the Company’s growth and transition from a family-
run to a managerial business. The founding family, who maintained a minority 
stake, continue to be engaged in the business and together with Aksìa will keep 
driving the company's development thanks to the strong technical know-how. 
 

Nappi 1911 was founded at the beginning of the last century by the Nappi family 
in San Gennaro Vesuviano (Napoli). Productions of candied and dried fruits are 
the Company's historical and traditional businesses that gradually have been 
joined by the production of ingredients and semi-finished products for artisanal 
gelato, ice cream, pastry, and general sweets industry. 
Aksìa Group acquired Nappi directly from the founding family, who maintained 
an important minority stake. The aim of the acquisition is to support the next 
phase of development, creating significant opportunities for further growth 
through the strengthening of management and the reinforcement of commercial 
strategies focused on both domestic and export markets. In particular, the pillars 
of growth for the Italian market include an increasing focus on retail, while for the 
foreign market the development of untapped export opportunities. 

 

 

 MIR was founded in 1993 and since then it has become a key leading Italian 
player in the respiratory and homecare industry. Thanks to its complete and 
integrated portfolio of advanced medical devices (spirometers, flowmeters, 
and oximeters) and smart devices, MIR represents the ideal partner for 
hospitals, clinics, doctors, and end-users. 
Aksìa Capital V invested in MIR during 2021 and acquired it from its founders 
to accompany the company in a subsequent growth phase. Aksìa aims at 
strengthening the managerial, commercial, and research and development 
structure in order to allow MIR to both further consolidate its market presence 
and also, enter new business areas through strategic acquisitions. 
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Master, founded near Treviso in 1992, is an Italian industry leader in 
producing and selling premium fresh potato gnocchi. With a reach in over 
15 countries and thanks to its supplying of both its own brand Mamma 
Emma and private label products, the Company is able to deliver to Mass-
Market retailers successfully. 
Aksìa Capital V acquired Master from the Company's founders with the 
intent of guiding the business through its subsequent development phase. 
Specifically, the proposal calls for establishing a new pole in the premium 
quality category of gnocchi and fresh pasta in the local territory via a buy-
and-build method. In addition, Aksìa's role will be to assist the Company in 
identifying new potential targets and the improvement of its management 
structure to generate commercial and operational synergies and promote 
its international growth. 

 

 

1.4 OUR INVESTMENT STRATEGY 
Aksìa’s current investment strategy has been consistent since its foundation. The Group invests in lower mid-

market, targeting established family-owned businesses. The final goal is to transform such companies, with 

already market leading positions in their niches, into Italian and European champions. Aksìa leverages on its 

established presence in the Italian market to directly source opportunities and engage with entrepreneurs 

and their companies ahead of intermediaries. The Group is committed to exclude from its potential 

investments those targets not aligned with its values. Thus, investment decisions always rely on in-depth 

analysis through due diligence, aimed at assessing the business fundamentals. Carrying out a due diligence, 

comprise an extensive understanding of the target’s industry, the capability to identify growth potential and 

ways to contribute to value enhancement, and a profound analysis of the risks connected to ESG aspects (see 

chapter 2. “Our ESG commitment” for further details).  

 

Aksìa’s investment strategy is characterized by:  
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Aksìa focuses on business’ long-term value creation drivers and continuously seeks to improve through 

genuine operational involvement. Thanks to its entrepreneurial approach, the SGR supports companies in 

the definition and implementation of a development plan achieved through a combination of organic and 

external growth. To do so, the Group establishes close relationships with the company’s management and 

actively supports its portfolio companies in developing their business through internationalization, add-on 

acquisitions, product and market innovation, operational improvements and actions directed at building 

professional structures. 

The value creation model is proven successful by its three core levers: strategic repositioning, 

professionalization, and external growth through add-ons.   

To achieve strategic repositioning, Aksìa starts by evaluating and re-defining the target company’s business 

model, products and the ‘route to market’ strategy. Then, the focus is shifted to investments in branding and 

marketing, aimed at repositioning current products or services, that will eventually improve the company’s 

competitive position. Through the second lever of professionalization, Aksìa aims at reinforcing and 

transforming the management to drive change and future growth. This is accomplished through the 

establishment of a strong corporate governance, the re-definition of the organizational structure and with 

the implementation of new reporting systems and IT infrastructures. Finally, aiming at the external growth 

of the target company, Aksìa strengthens sales capability in Italy and internationally, focuses on potential 

strategic and transformational M&A, invests in R&D, and realigns management incentives. 

 

 
 

 

 

 

 

 

 

 



Aksìa ESG Report 2021 
 
 

11 
 
 

2. OUR ESG COMMITMENT 
The SGR is conscious of the impact and the responsibility it has both as a company and as an investor. In fact, 
its business decisions have an impact on its direct stakeholders, but also on the entire ecosystem surrounding 
the portfolio companies, which could benefit from a virtuous management of environmental, social and 
governance (ESG) aspects. Therefore, Aksìa is committed at integrating ESG aspects both within its 
organization and in its investment strategy, as it believes that these aspects must be taken into account in 
order to achieve its mission of enabling sustainable growth and long-term value creation among its portfolio 
companies. 
The ESG areas of greatest relevance for Aksìa are: 
 

 
 
Aksìa is well aware that responsible investment decisions go along with business success. Indeed, for Aksìa, 
the inclusion of ESG aspects in its investment strategy is a way also to fully assess the value and the potential 
long-term risks related to the investments. As a result of this commitment, in 2020 Aksìa published its 
Responsible Investment Policy setting out the main ESG guidelines to be considered during the different 
investment phases and that allows the Group to increase transparency towards its stakeholders. 
Moreover, the SGR's engagement was consolidated with the signing in May 2021 of the six principles defined 
by the PRI, the world’s leading proponent of responsible investment supported by the UN. 
 

 

The publication of the present report allows Aksìa to comply with the third principle related to disclosure on 

ESG issues. 
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2.1 OUR RESPONSIBLE INVESTMENT POLICY 
Aksìa’s approach has been translated into its Responsible Investment Policy, which aims at including ESG 
management guidelines and practices into day-to-day operations at both General Partner and portfolio 
company-level. 

The Group embeds ESG aspects throughout all the key stages of the investment cycle. A specific attention is 
placed on selection and holding phases, in order to mitigate ESG risks for its stakeholders and support the 
growth and the sustainable development of its portfolio companies. 

SELECTION 

Aksìa is committed to excluding from potential investments all the companies operating in those sectors that 
are not fully aligned with its values. Specifically, the Group adopts a negative screening strategy by 
committing not to invest in companies whose core business is related to the following sectors: 

• weapons and armaments of any kind; 

• pornography and related material; 

• gambling and equivalent activities; 

• human cloning; 

• tobacco; 

• software developed and used for cybercrimes. 
 
Other specific sectors, in addition to the above-mentioned, may be excluded from each funds’ investments 
guidelines. Furthermore, all potential deals or add-on acquisitions are screened on specific ESG criteria (ESG 
screening) and on possible areas of interest depending on the sector. It is aimed to assess potential risks and 
opportunities associated with ESG aspects and to identify preliminary areas for improvement. In the final 
stage, the risk assessment activity is carried out through an ESG due diligence aimed at investigating the 
consistency with Aksìa’s ESG priority areas and the compliance towards aspects related to health and safety 
and environment (EHS aspects).  
 

HOLDING 

Aksìa is committed to monitor and assess the most relevant ESG issues for each portfolio company 
throughout the period of ownership, with the aim of leading them to improve their ESG performance and 
making them more attractive on the market.  
All portfolio companies, based on their specific status-quo and the sector in which they operate, are 
encouraged to define their own ESG strategies and goals and to shape their own governance structures as to 
manage them effectively. 
The first step of the holding responsible investment strategy is to make an assessment of ESG aspects. It 
aims to deepen what has already emerged from the Due Diligence, and to understand which are the main 
gaps of the portfolio company in relation to Aksìa’s Responsible Investment policy and industry best 
practices. Currently, Aksìa is performing an ESG assessment on the performances of six of its portfolio 
companies, in order to better understand the potential gaps against its Responsible Investment Policy, 
identify improvement actions and determine a monitoring plan. Indeed, once the status quo of the company 
is clarified, qualitative and quantitative improvement targets on ESG aspects can be set. In particular, 
quantitative targets should take into account also expected productivity growth during the holding period. 
Finally, the monitoring phase involves the collection, on a six-monthly basis, of ESG data and information 
from each portfolio company, with the aim of evaluating improvements and reporting to stakeholders. 
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Resume of Aksìa’s Responsible Investment Strategy and related KPIs 
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2.2 AKSÌA’S LEADING EXAMPLE 
Despite Aksìa's small size and the limited direct impact of its business, the Group strongly believes that it is 

necessary to identify and implement concrete and sustainable actions within its own organization, in order 

to set a good example for its portfolio companies. For this reason, the Group strives to improve every day 

from an environmental, social and governance point of view, setting ambitious but achievable targets and 

monitoring its results. 
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In 2021, Aksìa, considering the growing attention and importance of an issue such as climate change, 
measured GHG emissions related directly to its activities (Scope 1 and Scope 2) and those generated by its 
business travels (Scope 3 – Category 6) and its employees commuting (Scope 3 – Category 7). 
 

Category Unit of Measure 2020 2021 

Scope 1 t CO2e 13.0 13.2 

Natural Gas t CO2e 6.2 6.0 

Company fleet (Gasoline and Diesel) t CO2e 6.8 7.3 

Scope 2 t CO2e   

Location-based t CO2e 3.8 3.8 

Market-based t CO2e 5.2 5.5 

Scope 3 t CO2e 11.4 18.5 

Business Travels  t CO2e 6.8 12.5 

Employees commuting t CO2e 4.6 6.0 

Total GHG emission (Location-based) t CO2e 28.2 35.5 

Total GHG emission (Market-based) t CO2e 29.6 37.2 

 

 
 

 

 

 

 

35%

15%

50%

AKSÌA - GHG EMISSIONS 2021

Scope 1 Scope 2 (market-based) Scope 3
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3. ESG PERFORMANCE OF THE PORTFOLIO COMPANIES 

3.1 AGGREGATED PORTFOLIO 
As already reported in chapter 2, Aksìa is committed to monitor and assess the most relevant ESG issues for 
each portfolio company throughout the period of ownership. In particular, for all the ESG topics of the 
Responsible Investment Policy, regardless of the sector to which the companies belong, Aksìa has identified 
relevant KPIs to be measured and monitored every year.  

Area KPI UoM Content CRM Primo Valpizza VOMM NAPPI MIR Master 

EN
V

IR
O

N
M

EN
T 

Climate Change 

 Energy consumption  GJ 90,612 33,308 7,353 68,275 6,850 64,855 323 40,015 

 GHG Emissions - Scope 1   t CO2e 2,969 1,125 47 4,070 384 3,018 12 1,554 

 GHG Emission - Scope 2 (location-based)  t CO2e 3,515 1,173 584 3,232 123 728 13 1,365 

 GHG Emission - Scope 2 (market-based)  t CO2e 5,117 1,708 851 3,902 179 1,060 20 0 

 Electricity consumption met with renewables3  % 1% 0% 0% 18% 0% 20% 0% 100% 

 Total GHG emissions (Scope 1 & 2 location-based)  t CO2e 6,484 2,298 631 7,302 507 3,747 25 2,919 

 Total GHG emissions (Scope 1 & 2 market-based)  t CO2e 8,086 2,832 897 7,973 563 4,078 31 1,554 

Waste management 

 Total waste generated in operations  ton 597 245 32 673 204 212 4 1,858 

 Waste sent to recycling/recover  % 81% 94% 0% 79% 90% 97% 0% 70% 

Sustainable use of raw materials and natural resources 

 Total raw materials used  ton 1,191 16,964 6,295 18,452 1,758 13,465 120 273 

 Water consumption   m3 89,180 10,095 28,544 44,452 7,561 3,472 4,714 68,926 

SO
C

IA
L 

Diversity and equal opportunities 

 % of female employed  % 62% 68% 78% 50% 18% 50% 32% 25% 

Respect of workers’ rights 

 N° of work-related injuries (employees)4  n° 5 0 6 8 2 1 0 10 

 of which with high-consequences  n° 0 0 0 1 0 1 0 0 

 N° of occupational diseases (employees)  n° 0 0 0 0 0 0 0 0 

 Work-related injuries frequency rate for 
employees.  

n° inj./ h 
worked 

*200.000 
1.64 0.00 1.83 4.28 1.60 1.13 0.00 9.64 

Talent development and work life balance 

 Hiring rate  % 11% 5% 76% 25% 26% 42% 16% 42% 

 Turnover rate  % 11% 0% 46% 19% 18% 7% 6% 34% 

 Total hours of trainings provided  h 10,025 Na 1,030 1,678 441 3,494 254 1,580 

 Hours of training per employee  h/emp 24.2 Na 2.0 7.2 3.3 24.4 7.5 12.0 

G
O

V
ER

N
A

N
C

E 

Supply Chain Responsible management 

 Suppliers from Italy  % 73% 94% 100% 89% 97% 48% 44% 99% 

Ethics and integrity of business 

 N° of cases of corruption  n° 0 0 0 0 0 0 0 0 

 
The goal of this reporting activity is twofold: on the one hand, to make transparent to investors the 
environmental and social impacts that portfolio companies have, and on the other hand, to stimulate the 
enhancement of ESG performance with a philosophy of continuous improvement. 

 
3 Electricity consumption met with renewable sources is calculated considering the electricity self-produced from renewable energy and/or the 
purchase of renewable electricity covered by Guarantees of Origin (GoO) certificates. 
4 Commuting injuries are not included in the total number of injuries, except if the transport is organized by the company. 
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COMPANY DESCRIPTION  

Content Group, born in 2021 after the successful union between COC Farmaceutici and Tubilux Pharma, is 

the first CDMO (Contract Development and Manufacturing Organization) leading group in the Italian 

market and a relevant player in Europe with decades of experience in the ophthalmic and inhalation field.  

COC Farmaceutici is an Italian Contract Manufacturing (CMO) for medical devices and pharmaceutical 

products mainly for the ophthalmic market. The Company can boast a competitive positioning in the arena 

of contract manufacturers, filling of pharmaceuticals, medical devices, and cosmetics products. Tubilux 

Pharma is an Italian market leader specializing in ophthalmic, oral, nasal, respiratory, and dermatological 

sectors. 

 

Content Group, now one of Europe’s most acknowledged players in the liquid ophthalmic market with a 

turnover of 68 million euros in 2021 and more than 400 employees, is headquartered in two Italian regions: 

Emilia-Romagna, where the two COC Farmaceutici’s production sites are located, and in Lazio, where Tubilux 

is based.  

 

The Group’s commercial goal is boasting worldwide customers with the aim 

of consolidating growth prospects in Europe, the Middle East, North Africa, 

and the USA, the latter considering the FDA approval of one of the three 

production facilities.  

The Group’s value proposition is based on the quality and safety of products 

and processes delivered, in this regard, the management system of all 

Content Group plants complies with ISO 13485, a certified quality 

management system specifically for medical device manufacturing. 
 

ESG MANAGEMENT 

Content Group’s mission is to help its partners to preserve the health and well-being of patients. Such a goal 

entails a positive social, economic, and environmental commitment. 

Indeed, the group’s main environmental impacts are related to GHG emissions and water consumption.  

CONTENT GROUP 
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In recent years, Group’s companies have been committed to implementing energy efficiency measures in 

order to reduce energy consumption and related GHG emissions. In particular, COC Farmaceutici replaced its 

traditional incandescent lamps with LED lamps in both its production sites; this measure, carried out between 

2017 and 2019, led to an estimated energy saving of 40-45% per year.  

 

In addition to that, the Group’s companies are committed at reducing water consumption utilized in their 

manufacturing processes through water-saving measures. As an example, in June 2021, Tubilux installed a 

new air chiller thus avoiding the use of cooling towers and therefore allowing water consumption reduction. 

Moreover, the new intervention can lead to an estimated yearly energy saving of almost 15% compared to 

the utilization of cooling towers. Moreover, responsible management of water resources includes 

wastewater management as well. Specifically, Tubilux installed, during 2020, a biological treatment plant in 

which domestic and part of the industrial wastewater are treated.  

 

Finally, both the companies are endowed with waste management policies and so, when treating their waste 

streams, they favor recycling plants rather than landfill disposal. This effort allowed to recycle or recover 

more than 80% of the total waste generated. 

ENVIRONMENTAL KPIs UoM 2019 2020 2021 

Energy consumed within the organization (GRI 302-1) GJ 90,698 93,031 90,612 

fuel consumption for production or heating  GJ  48,116 50,184 48,468 

Company's fleet  GJ  1,573 1,293 1,424 

Electricity  GJ  41,009 41,553 40,720 

GHG Emissions - Scope 1 (GRI 305-1) t CO2e 2,847 3,077 2,969 

Refrigerant gases  t CO2e  - 146 136 

fuel consumption for production or heating  t CO2e  2,734 2,839 2,734 

Company's fleet  t CO2e  113 92 99 

GHG Emissions - Scope 2 location based (GRI 305-2) t CO2e 4,089 3,865 3,515 

GHG Emissions - Scope 2 market based (GRI 305-2) t CO2e 5,505 5,360 5,117 

Total GHG emissions (Scope 1 and Scope 2 market based) t CO2e 6,937 6,942 6,484 

Water consumption  m3 108,334 109,875 89,180 

Total waste generated in operations Kg 696,176 713,993 597,408 

Waste sent to recycling/recover % 75% 77% 81% 

 

Content Group people are essential to the successful delivery of the companies’ activities. The centrality of 

the workforce, of which more than 60% is represented by women, is reflected in the day-to-day activities 

aimed at continuous development. In this regard, Tubilux implemented formal performance evaluation 

system with the aim of supporting employees in their professional development. Both COC Farmaceutici and 

Tubilux have an annual training plan for each employee based on the role and company needs. At Content 

Group, significant focus is placed on the promotion of gender diversity at every level of the firm. In fact, in 

2021, the Group hired three women in the Board of Directors in order to provide more inclusivity and 

different professional perspectives to the Group. 
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In carrying out its business, Content Group considers the health 

and safety of its employees a key priority. In its Pomezia 

production site the Group is certified ISO 45001, a management 

system for occupational Health and Safety, thus confirming the 

commitment in continuously improving safety and in reducing 

workplace risks. 

Moreover, both the companies provide their employees with 

supplementary health insurance.  

 

 

 

SOCIAL KPIs UoM 2019 2020 2021 

% female employed % 61% 61% 62% 

of which executives % 21% 21% 21% 

of which middle managers % 41% 42% 39% 

of which white collars % 74% 75% 75% 

of which blue collars % 57% 56% 57% 

% female in the Board of Directors % 0% 0% 25% 

Number of work-related injuries (employees) n° 6 8 5 

of which with high-consequences n° - - - 

of which fatalities n° - - - 

Work-related injuries frequency rate for employees. 

 n° injuries / 
hours 

worked 
*200.000  

1.81 2.31 1.64 

Hours of training h 14,203 10,867 10,025 

of which related to HSE h 11,864 9,806 8,525 

Hours of training per employee h 34.98 26.19 24.21 

 

Each COC Farmaceutici and Tubilux has its own Code of Ethics with the aim of defining the guidelines on 

which the companies operate, strengthening a corporate culture that embodies ethical principles and 

transparency towards its customers and the entire healthcare sector. It should be noted that in the last two 

years there were no cases of non-compliance with laws. 

This attention also involves the supply chain, Content collaborates in partnership with top producers of 

primary containers, mainly based in Italy (more than 60%) with a view to combining practicality and the 

safeguarding of product properties. 

 

GOVERNANCE KPIs UoM 2019 2020 2021 

Raw materials suppliers € (mln) 32.96 32.85 29.81 

of which suppliers from Italy  % 68% 68% 64% 

of which local suppliers (from the same region) % 32% 32% 27% 

Service suppliers € 12.46 12.64 11.41 

of which suppliers from Italy  % 75% 78% 95% 

of which local suppliers (from the same region) % 35% 34% 35% 

Number of cases of corruption n° 0 0 0 
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CASA DELLA PIADA (CRM) 

 
 

COMPANY PROFILE   

Casa della Piada (CRM), founded in Modena in 1974, is a leader in the production and commercialization of 

the traditional piadine (large flatbread) and tigelle (a smaller but thicker flatbread), appreciated in Italy and 

abroad. The company can boast a leading positioning in the Italian market, offering both its CRM brand and 

private labels to most of the biggest Italian supermarket chains. Its leadership in the piadina market has been 

consolidated by the acquisition of Gastone S.r.l., a family business founded in 1965 that focuses on the 

quality of the product and raw materials, respecting the flavors of the ancient piadina tradition. Finally, CRM 

Group entered the adjacent market of fresh and frozen panini and tramezzini through the acquisition of Alba 

Tramezzini5, a company based in Taranto (Puglia). The company is active in the production and 

commercialization of sandwiches and snacks destined mainly for the Ho.re.ca., Vending, GDO and, residually, 

private label channels. The product portfolio includes fresh products (sandwiches and flatbreads), frozen 

products (sandwiches aimed at Private Labels) and fresh products (snacks). 

CRM Group mission is to offer to consumers a 

complete and wide quality range of products 

based on tradition and taste, always 

innovating while respecting at the same time 

the flavors of the Italian culinary tradition with 

an increasing focus on organic and healthy 

raw materials. Moreover, the Group offers a 

wide range of products with Protected 

Geographical Indication (PGI), thus 

confirming its strong link with the territory. 

Finally, in terms of safety, CRM is BRC and IFS certified, the two most relevant quality certifications in the 

food industry. 

 
5 Alba Tramezzini is not included in the 2021 ESG Report, due to unavailability of data. 
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The two companies together, CRM and Gastone, both located in the Emilia-Romagna region, reach a turnover 

of more than 35 million euros and 63 employees. The Group, that already exports in more than 12 European 

countries, contributes, together with the Consortium for the promotion and protection of Piadina Romagnola 

PGI, to the internationalization and export of such Italian excellence abroad.  

 

ESG MANAGEMENT 

The Group is aware of the increasing importance of ESG topics. In particular, CRM is committed to always 

reduce the impact on the environment of its activities. In the future, for the production sites of CRM S.r.l., 

which represent 86% of the total electricity consumed by the Group, plans are being drafted to implement 

photovoltaic systems to cover a part of the company's energy needs. On top of that, CRM will soon 

purchase Guarantees of Origin (GoO) certificates to reduce its greenhouse gas emissions Scope 2 calculated 

with the market-based approach. Moreover, the companies’ attention to the environment is also 

demonstrated by the high quota of recycled/recovered waste within the production sites. 

 

ENVIRONMENTAL KPIs UoM 2019 2020 2021 

Energy consumed within the organization (GRI 302-1) GJ 27,759 31,728  33,308    

fuel consumption for production or heating GJ 17,363 19,516  19,723    

Company's fleet GJ 181 269  179    

Electricity GJ 10,214 11,944  13,405    

GHG Emissions - Scope 1 (GRI 305-1) t CO2e 999 1,123  1,125  

Refrigerant gases t CO2e - -  -  

fuel consumption for production or heating t CO2e 986 1,104  1,112    

Company's fleet t CO2e 13 19  13    

GHG Emissions - Scope 2 location based (GRI 305-2) t CO2e 1,019 1,115  1,173  

GHG Emissions - Scope 2 market based (GRI 305-2) t CO2e 1,371 1,546  1,708  

Total GHG emissions (Scope 1 and Scope 2 market based) t CO2e 2,370 2,669  2,832  

Water consumption  m3 7,608 7,920  10,095  

Total waste generated in operations kg 167,542 182,900 244,800    

Waste sent to recycling/recover % 96% 92%  94%  

 

The Group wants to grow with its employees, guaranteeing stability and recognition. The majority of the 

employees are female (68%), this valid both for blue-collar and white-collar employees.  

Moreover, the Group's placed a continuous attention on maintaining the highest possible levels of security 

in all working environments, this resulting in the 0 injuries registered in 2021.  
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SOCIAL KPIs UoM 2019 2020 2021 

% female employed % 72% 70% 68% 

of which executives % n/a n/a n/a 

of which middle managers % n/a n/a n/a 

of which white collars % 69% 74% 67% 

of which blue collars % 74% 70% 71% 

% female in the Board of Directors % 38% 38% 38% 

Number of work-related injuries (employees) n° 2 5  -    

of which with high-consequences n° 0 0  -    

of which fatalities n° 0 0  -    

Work-related injuries frequency rate for employees. 

 n° injuries / 
hours 

worked 
*200,000  

4.55 10.06 - 

Hours of training h Not available Not available Not available 

of which related to HSE h Not available Not available Not available 

Hours of training per employee h Not available Not available Not available 

 

CRM's value proposition is also due to its connection to the local area, considering that more than 90% of its 

suppliers come from Italy and 70% of raw materials suppliers are located in the Emilia-Romagna region. 

Supply chain management is very relevant for the Group, to this end CRM adopted a Suppliers Code of 

Conduct, through which the company builds a mutual understanding with its suppliers about its core ethical 

values. 

Finally, the Group did not register any case of corruption or non-compliance in the past three years, 

confirming its ethics-driven way of doing business.   

GOVERNANCE KPIs UoM 2019 2020 2021 

Raw materials suppliers € (mln) 9.78 11.96 16.15 

of which suppliers from Italy  % 91% 91% 91% 

of which local suppliers (from the same region) % 59% 68% 70% 

Service suppliers € 6.74 8.77 10.38 

of which suppliers from Italy  % 98% 99% 98% 

of which local suppliers (from the same region) % 0% 0% 0% 

Number of cases of corruption n° 0 0 0 
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PRIMO GROUP  

 

COMPANY DESCRIPTION  

Primo is an Italian chain of dental clinics founded in 2010 in Turin, with the primary goal to unite and offer 

in a single entity the traditional service of a family dentistry, delivering high-quality dental treatments 

through specialized clinics located around Italy. Primo’s 

value proposition is characterized by high quality 

standards, clear high-end positioning among the Italian 

dental chains, high street locations and operational 

efficiency thanks to its internal laboratory (Primo Lab). 

Primo Group includes also Oasi Medica, a local chain of 

dental clinics and polyclinics founded in 1998 operating in 

North-West of Italy, Caredent6, a network of small dental 

clinics located in malls and city centers and launched in Spain in 2004, and Etica Dentale, a network consisting 

of 13 centers mostly active in Lazio region. 

The merge of the companies strengthened the Group leadership in the sector, thus creating the second 

largest player in the Italian dental clinics market 

with more than 160 structures. Moreover, the merge 

contributed to create a best-in-class management 

team generating strong synergies thanks to 

economies of scale on labs and suppliers. Primo 

Group, that after the acquisition of Etica Dentale 

reached 51 million of euros annual turnover 

(compared to the 28 million turnover of the previous year) and 522 permanent employees and more than 

400 doctors and dentists, is committed to deliver the highest quality standards to its customers. In particular, 

 
6 Caredent is not included in the ESG Report as the company is not juridically part of Aksìa. 
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Primo S.p.A. has been certified UNI EN ISO 9001:2015 since 2017, with the aim of continuously monitoring 

and overseeing compliance with quality requirements. 

In order to keep offering a high-quality service to its patients, Primo Group formalized a structured customer 

experience survey to assess and subsequently enhance the patients experience in the clinics. Through a deep 

understanding of the needs of the patients, assessed by a Customer Satisfaction Score, the company’s goal is 

to always run its activities with an increasingly patient-centric perspective. 

 

ESG MANAGEMENT 

Due to the not productive nature of the business, the environmental impacts in terms of GHG emissions 

produced by the clinics’ activities are mainly related to hazardous waste and electricity consumption, given 

the high number of clinics managed by the Group. 

 

During 2020, the Group drafted a waste management policy in order to better manage, collect, and dispose 

waste of the clinics and Primo Lab. In 2021, the waste generated by Primo registered an increase of more 

than 107% compared to 2020, due to new regulations to be adopted after the Covid-19 outbreak, forcing the 

clinics to increase the use of PPE (personal protective equipment) to be disposed after use for hygienic 

reasons and for a special disposal of waste occurred during the year. 

ENVIRONMENTAL KPIs UoM 2019 2020 20217 20218 

Energy consumed within the organization (GRI 302-1) GJ 4,783    4,878    5,913    7,353    

fuel consumption for production or heating  GJ  - - - - 

Company's fleet  GJ  1,762 270 675 675 

Electricity  GJ  3,021 4,608 5,238 6,678 

GHG Emissions - Scope 1 (GRI 305-1)9 t CO2e 5 19 47 47 

Refrigerant gases  t CO2e - - - - 

fuel consumption for production or heating  t CO2e - - - - 

Company's fleet t CO2e 5 19 47 47 

GHG Emission - Scope 2 location based (GRI 305-2) t CO2e 301 430 458 584 

GHG Emission - Scope 2 market based (GRI 305-2) t CO2e 406 596 667 851 

Total GHG emissions (Scope 1 and Scope 2 market based) t CO2e 410 615 714 897 

Water consumption  m3 17,117 24,305 25,444 28,544 

Total waste generated in operations kg 3,439 10,279 29,692 31,192 

Waste sent to recycling/recover10 % 0% 0% 0% 0% 

 

For a service company like Primo Group, employees represent the most important asset. In 2021, the 

company drafted a specific procedure aimed at the selection and recruiting of its employees, dentists and 

healthcare professionals, with the aim of always maintaining the high-quality standards in its performances. 

The same year, Primo decided to introduce performance bonuses, linking all workers total compensation to 

the economic success of the Group. Moreover, Primo launched a welfare plan aimed at improving 

employee’s personal well-being and work-life balance. The plan includes among others a series of benefits 

 
7 Same 2020 perimeter 
8 Including 2021 add-ons (Etica Dentale) 
9 The Group does not use natural gas. 
10 Due to new rules adopted after the Covid-19 outbreak, the totality of waste generated by the clinics and PrimoLab,had to be sent to landfill for 

hygienic reasons 
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such us reimbursement of expenses related to education, elderly care, public transportation, and bank 

interests. Employee satisfaction is also guaranteed through the opening of employee engagement channels 

such as the clinic internal surveys carried out quarterly, with the aim of collecting needs from the clinics and 

identifying areas of improvement to be implemented by the headquarter. 

In addition, being a firmly believer of the importance of professional and 

personal development, the Group created in 2021 a new voluntary project 

named #PrimoPeople, which was designed to enable people to develop their 

skills and improve their professional know-how. In fact, dentists working within 

the Primo Group network can access courses and Master Classes dedicated to specific topics of their interest, 

fully financed by Primo Dental Centres, thus enhancing their strengths and improve their areas of expertise. 

It should be noted that almost 80% of Primo Group’s employees are women, even among middle managers 

women represent 50% of the total, demonstrating the Group's commitment to equal opportunities in the 

workplace. 

SOCIAL KPIs UoM 2019 2020 2021 2021 

% female employed % 78% 76% 76% 78% 

of which executives % n/a n/a n/a n/a 

of which middle managers % 100% 50% 33% 50% 

of which white collars % 78% 77% 76% 78% 

of which blue collars % 0% 0% 0% 0% 

% female in the Board of Directors % 10% 10% 0% 0% 

Number of work-related injuries (employees) n° - 1 4 6 

of which with high-consequences n° 0 0 0 0 

of which fatalities n° 0 0 0 0 

Work-related injuries frequency rate for employees. 

 n° 
injuries / 

hours 
worked 

*200.000  

- 0.40 1.44 1.83 

Hours of training h 2,009 603 960 1,030 

of which related to HSE h 1,809 603 760 810 

Hours of training per employee h/emplo
yee 

6.40 1.65 2.16 1.97 

 

As for the topics related to governance, Primo Group creates indirect economic impacts as 80% of the 

spending to raw material suppliers and the 100% of service suppliers expenses comes from Italy.  

Lastly, the Group did not register any case of corruption or non-compliance in the last two-years. 

GOVERNANCE KPIs UoM 2019 2020 2021 2021 

Raw materials suppliers € (mln) 3.57 3.54 5.07 7.32 

of which suppliers from Italy  % 84% 79% 71% 80% 

of which local suppliers (from the same region) %     
Service suppliers € 7.63 12.16 12.55 16.12 

of which suppliers from Italy  % 100% 100% 100% 100% 

of which local suppliers (from the same region) %     
Number of cases of corruption n° 0 0 0 0 
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VALPIZZA 

 
 

COMPANY DESCRIPTION 
Valpizza S.r.l., founded in 1992 in Valsamoggia, in the Bologna province, holds a strong market position in 

the production and distribution of frozen pizzas and pizza bases. Since its foundation, the company 

registered an important and constant growth due to its significant focus on product, process innovation and 

technologies. The company further consolidated its positioning in the market by acquiring Megic Pizza S.r.l., 

a company with a unique competitive positioning in the segment of pizzas preserved in a modified 

atmosphere (ATM). In 2021, in an effort to expand its reach in the frozen and pre-prepared food market, 

Valpizza acquired C&D, a company specializing in pre-fried frozen Apulian gourmet specialties, and La 

Pizza+1, a market leader in the production of premium quality pizza and its derivates. 

 

The four companies combined count up to 233 employees and reached in 2021 a turnover of over 65 million 

€ through their five production sites located in Emilia Romagna in Friuli Venezia Giulia and Apulia. The Group 

in 2021 produced more than 17 million kg of products.  

The Group is expected to increasingly grow in the next years. In fact, Valpizza has recently launched a new 

project for the construction of a second manufacturing facility that will double the production capacity.  

 

Moreover, the Group’s products are a synonym of high-quality and 

safety. In fact, all four the companies are BRC and IFS certified, two 

of the most important food safety certifications in the sector. 

Furthermore, C&D is equipped with the UNAS certification for 

frozen foods and La Pizza+1 is also USDA, ISO 9001, ISO 22000, and 

ISO 22005 certified. 
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ESG MANAGEMENT 
Both the older, and the more recent members of the Group have been committed over the years to reducing 

their energy consumption and emissions. 

In particular, in recent years Valpizza has carried out significant interventions related to energy efficiency 

such as re-lamping (replacement of the lighting of all high-impact and energy-consuming areas with LED) and 

other efficiency improvements for compressor management. Moreover, both Valpizza and C&D equipped 

their production sites with photovoltaic systems for the auto-consumption of renewable electricity. In 

addition, Megic Pizza is aligned with best practices related to decarbonization, considering that it has 

electrified all production, while purchasing 100% of the electricity from renewable sources covered by 

Guarantees of Origin (GoO) certificates. Lastly, La Pizza + 1, striving at increasing the efficiency of its energy 

use, conducted an energy diagnosis in 2021, prior to the inauguration of the new manufacturing line in 2021, 

that led to the implementation of several energy efficiency initiatives. 

 

As for the water consumption, Valpizza installed specific meters for internal monitoring of water 

withdrawal, also allowing the detection of possible leaks. Both Valpizza and La Pizza +1 installed a water 

treatment system, to further treat water effluents used in production.  

 

Finally, the companies have an efficient waste recycling system, as 79% of the total waste produced by their 

activities is recycled. 

The Group's attention to the environment also concerns product packaging. In particular, Megic Pizza 

products are made with primary packaging in plastic, partly composed of recycled material. 

 

ENVIRONMENTAL KPIs UoM 2019 2020 202111 202112 

Energy consumed within the organization (GRI 302-1) GJ 39,335 31,375 35,959 68,275 

fuel consumption for production or heating  GJ  14,439 13,035 13,883 28,122 

Company's fleet  GJ  1,867 1,429 1,778 2,804 

Electricity  GJ  23,029 16,911 20,299 37,349 

GHG Emissions - Scope 1 (GRI 305-1) t CO2e 2,567 2,104 2,964 4,070 

Refrigerant gases  t CO2e 1,610 1,264 2,060 2,292 

fuel consumption for production or heating  t CO2e 821 739 780 1,583 

Company's fleet  t CO2e 135 101 124 195 

GHG Emission - Scope 2 location based (GRI 305-2) t CO2e 2,288 1,571 1,769 3,232 

GHG Emission - Scope 2 market based (GRI 305-2) t CO2e 2,636 1,865 1,774 3,902 

Total GHG emissions (Scope 1 and Scope 2 market based) t CO2e 5,203 3,969 4,737 7,973 

Water consumption  m3 16,254 15,451 19,491 44,452 

Total waste generated in operations kg 261,570 252,175 279,876 673,291 

Waste sent to recycling/recover % 97% 100% 100% 79% 

 
The Group is convinced that its success will depend on the involvement and satisfaction of its employees. In 

particular, the Group at its production sites in Friuli Venezia Giulia is experimenting a circular leadership 

model, which has seen the elimination of department heads and the self-management of teams. Moreover, 

La Pizza +1 allows remote working for its employees and carried out in 2021 a stress-work evaluation, to 

better monitor the satisfaction and stress level of its employees during and after the pandemic emergency.  

 
11 Same 2020 perimeter 
12 Including 2021 add-ons (La Pizza +1 and C&D) 
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As for talent development, the Group is year-to-year increasing the number and quality of the trainings 

provided to its employees, after the important decrease caused by the pandemic. In addition to HSE trainings, 

La Pizza +1 provided to its executives, managers and white collars, training on social media and marketing, 

with the aim of improving the market positioning of the company, also thanks to the skills distributed to the 

different categories of company’s employees. 

 

SOCIAL KPIs UoM 2019 2020 2021 2021 

% female employed % 55% 59% 57% 50% 

of which executives % n/a n/a n/a 0% 

of which middle managers % n/a n/a n/a 0% 

of which white collars % 74% 82% 71% 69% 

of which blue collars % 51% 55% 54% 46% 

% female in the Board of Directors % 0% 22% 9% 13% 

Number of work-related injuries (employees) n° 1 4 6 8 

of which with high-consequences n° 0 0 1 1 

of which fatalities n° 0 0 0 0 

Work-related injuries frequency rate for employees. 

 n° injuries / 
hours 

worked 
*200.000  

1.02 4.06 5.17 4.28 

Hours of training h 3,015 809 781 1,678 

of which related to HSE h 2,999 801 781 1,348 

Hours of training per employee h/employee 24.71 5.36 5.24 7.14 

 

Valpizza Group is composed by four solid realities that are registering a constant growth and therefore 

creating indirect economic impacts in the territories in which they operate. In fact, almost 90% of the raw 

materials and service suppliers of the Group are located in Italy whilst 55% is based in the same region the 

companies operate, Emilia-Romagna, Friuli-Venezia Giulia, and Apulia respectively. 

On a last note, Valpizza is endowed with a Code of Ethics, which contains the company’s guiding principles 

and values. Moreover, the company adopted an Organizational and Control model compliant to the Italian 

Legislative Decree 231/01, on the administrative liability of entities. The model entails the introduction of a 

whistleblowing channel that allows the employees to signal anonymously any case of non-compliance with 

the model and specific training courses on anti-corruption for employees.  

GOVERNANCE KPIs UoM 2019 2020 2021 2021 

Raw materials suppliers € (mln) 10.61 10.63 12.29 25.11 

of which suppliers from Italy  % 89% 89% 88% 87% 

of which local suppliers (from the same region) % 65% 63% 63% 55% 

Service suppliers € 5.08 4.01 5.39 16.40 

of which suppliers from Italy  % 5% 5% 3% 29% 

of which local suppliers (from the same region) % 89% 89% 90% 89% 

Number of cases of corruption n° 0 0 0 0 
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VOMM 

 

 

COMPANY DESCRIPTION 

VOMM Group, founded in the late 1960s, provides engineering and plant construction services in the 

Environmental, Chemical-Pharmaceutical and Food industry sector through the application of its patented 

Turbo Technology. VOMM Turbo Technology is a particular drying technology manufactured in-house based 

on turbines and represents the core process and key competitive advantage of VOMM plants, while the rest 

of the equipment of the plants sold is outsourced to third-party suppliers. VOMM technology is applied to 

several processes such as the improvement of the quality and health of the produced food, the elimination 

of emissions and pollutants in the industrial cycles and the recovery of by-products and waste. 

VOMM also supplies to customers value-added after-sales services such as customer care, technological 

advice, and plants maintenance. 

 

The Group’s success depends on the continuous research and development activities conducted by VOMM 

on the applications of the Turbo Technology, that allowed the company to develop more than a hundred 

international patents covering innovative processes and new equipment applied to various industries (flours, 

rubbers, soaps, detergents, sludges, waste, biomasses, etc.). Thanks to this cutting-edge technology and its 

experience in the sector, VOMM has installed more than five hundred plants worldwide so far, and its 

business is expected to expand further. at the end of 2021, the Group, with almost 36 million of euros 

turnover, counted on 134 employees, operating in the two production sites located in Rozzano, outskirts of 

Milan. 

 

ESG MANAGEMENT 

VOMM’s Turbo Technology contributes to the design of a more circular and environmentally sustainable 

industry ecosystem. Specifically, the technology consists of a turbine where original dewatered sludge 

(either raw material or waste from other industrial processes) is transformed into a thin material, thanks to 

the high speed created by the rotation of the turbine. Depending on the applications, the final output can be 
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used as a component for another production line or to feed waste-to-energy plants and processes, thus 

making VOMM a circular economy enabler. Moreover, the plants designed by VOMM are energy efficient 

and release lower emissions than competitors. 

Over the years, VOMM received major awards such as Milan Chamber Commerce Technological Innovation 

Award (1996-1997), the Award for the best environmental project in China (2010), for the Beijing city 

wastewater treatment sludge drying plant; VOMM’s technology was also chosen for the environmental 

infrastructures of the city of Sochi, Russia, where the 2014 Winter Olympics games were held. Moreover, the 

company took part in several European Community projects, such as PerfFORM WATER 2030.  

 

PerFORM WATER 2030 – PROJECT WITH REGIONE LOMBARDIA 
VOMM is among the partners who have joined the PerFORM WATER 2030 project, presented and 

coordinated by the CAP group, in collaboration with Regione 

Lombardia and the European Fund of Regional Development, involving 

eight leading industrial companies, two universities, and a research 

institute. The project has the objective of validating a process allowing 

the energy and agronomic recovery of sludge without any new point 

of emission, for an increasingly effective and efficient management of the integrated water service. 

Within the project, the waste-to-energy technology selected was the incineration or thermal destruction 

of biological sludge, and the pilot plant has been designed by VOMM and firstly implemented in San 

Giuliano Milanese, outskirts of Milan. 

 

Beyond its products, VOMM cares about sustainability also in its own operations. In this regard, it has drafted 

a Quality, Health, Safety and Environment Policy, that outlines the company’s commitment towards 

sustainable development. 

To effectively manage its environmental issues, the company has adopted an environmental management 

system, certified ISO 14001, that defines the organizational structure, the main responsibilities, procedures, 

and processes, identifying specific KPIs to be periodically monitored.  In particular, VOMM is committed to 

minimize its environmental impacts through an efficient use of natural resources and energy and through an 

effective waste management, that allowed the Company to recycle/recover more than the 90% of the total 

waste generated in 2021. In this regard, during 2021, VOMM placed waste collecting bins in its offices and 

industrial plants, with the aim of increase the quota of waste sent recycling.  

 

As for water management, VOMM defined in 2021 a new procedure aimed at monitoring the quality of the 

water in the sumps, that will entail specific assessments on the frequency of the purge. On the basis of the 

first assessment on the water quality, the currently four-monthly purging will be re-evaluated, thus being 

intensified, or made less frequent. 
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Due to the nature of the industrial activities VOMM carries out, the number of female employees compared 

to the total number of employees in 2021 is low (18%), being higher for middle management position (22%).  

As stated in its Quality, Health, Safety and Environment Policy, VOMM is committed to guarantee and 

promote a safe and secure working environment, aimed at minimizing injuries in the workplace. In fact, the 

company registered two injuries related to broken fingers and no high-consequence injuries in 2021. 

 

SOCIAL KPIs UoM 2019 2020 2021 

% female employed % 18% 16% 18% 

of which executives % - - - 

of which middle managers % 25% 20% 22% 

of which white collars % 34% 34% 38% 

of which blue collars % 2% 2% 2% 

% female in the Board of Directors % 0% 0% 13% 

Number of work-related injuries (employees) n° 2 1 2 

of which with high-consequences n° - - - 

of which fatalities n° - - - 

Work-related injuries frequency rate for employees 

n° injuries / 
hours 

worked 
*200,000 

1.82 0.88 1.60 

Hours of training h 368 342 441 

of which related to HSE h 282 302 389 

Hours of training per employee h/employee 3.29 2.76 3.29 

 

In 2021, the company adopted its first Code of Ethics, thus formalizing its values when carrying out its 

business activities, including the relationship with customers and suppliers. Moreover, VOMM is in the 

process of adopting the Organizational and Control model compliant to the Italian Legislative Decree 231/01, 

aimed at safeguarding the organization from possible crimes (e.g., related to anti-corruption) committed by 

its administrators. The implementation of Model will include anti-corruption training for employees and the 

creation of a whistleblowing channel, that will allow employees to signal anonymously episodes of non-

compliance with the model. 

 

ENVIRONMENTAL KPIs UoM 2019 2020 2021 

Energy consumed within the organization (GRI 302-1) GJ 5,710 6,990 6,878 

fuel consumption for production or heating  GJ  2,753 4,306 3,736 

Company's fleet  GJ  1,600 1,403 1,709 

Electricity  GJ  1,357 1,281 1,406 

GHG Emissions - Scope 1 (GRI 305-1) t CO2e 272 343 384 

Refrigerant gases  t CO2e  - - 53 

fuel consumption for production or heating  t CO2e  156 244 211 

Company's fleet  t CO2e  115 99 119 

GHG Emissions - Scope 2 location based (GRI 305-2) t CO2e 135 120 123 

GHG Emissions - Scope 2 market based (GRI 305-2) t CO2e 182 166 179 

Total GHG emissions (Scope 1 and Scope 2 market based) t CO2e 454 508 563 

Water consumption  m3 9,484 8,373 7,561 

Total waste generated in operations kg 76,933 256,790 203,603 

Waste sent to recycling/recover % 89% 99% 90% 
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GOVERNANCE KPIs UoM 2019 2020 2021 

Raw materials suppliers € (mln) 8.51 12.52 10.76 

of which suppliers from Italy  % 99% 97% 99% 

of which local suppliers (from the same region) % 55% 57% 47% 

Service suppliers € 4.46 3.86 3.17 

of which suppliers from Italy  % 94% 93% 90% 

of which local suppliers (from the same region) % 44% 46% 45% 

Number of cases of corruption n° 0 0 0 

 
Finally, the company is engaged in several philanthropy activities focused at supporting the needs of children 
and young people, such as the “Childhood poverty project”, for which VOMM promotes the education of 
disadvantaged children in India and the “Education Project – Diagle, in which it provides support to the 
educational project in Senegal. 
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COMPANY DESCRIPTION  

Nappi 1911, founded at the beginning of last century in San Gennaro Vesuviano (Napoli) by the Nappi family, 

is a leading Italian company in the production of ingredients and semi-finished products for artisanal 

gelato, ice cream and yogurt, pastry, and general sweets industry. The company also produces Amarena-

cherries, candied and dried fruit. Leveraging on the long-lasting relationship with important food 

multinationals, Nappi serves its customers in more than 87 countries worldwide together with the recently 

developed retail and modern trade channels. 

Thanks to its consolidated knowledge and know-how Nappi represents a solid and reliable employer in its 

region, with 143 employees (+35% compared to 2020) and more than 40 million of euros turnover (+19% 

compared to the previous year) and has an indirect economic impact on the region's economy, considering 

that 25% of raw materials suppliers come from the region.  

The state-of-the-art production plant, well equipped and constantly updated with the latest technologies 

guarantees excellent quality standards and the full control of production flow from raw materials to the 

finished product, Nappi indeed works all processes in-house from selection of raw materials to packaging 

and distribution. 

The constant objective of the company is to manufacture its products with certified quality, constantly 

guaranteed by a highly specialized staff operating in internal analysis and Research and Development. Nappi, 

as required by food industry best practice, is certified with the two most relevant quality certifications in the 

food industry: the BRC - Global Standard for Food Safety, to ensure food safety throughout the supply chain 

and IFS - International Food Standard, for the selection of 

food suppliers. Nappi is also characterized by other 

important certifications for the food industry, such as the ISO 

9001:2015, Kosher certificate, Halal certificate, FLO 

International’s Fairtrade Certification Mark and the RSPO 

certification. 

NAPPI 
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ESG MANAGEMENT 

Nappi has been integrating ESG principles into its business for years, driven also by market demands and 

customers’ requests. 

The company is committed to reducing greenhouse gas emissions of its production through the self-

production of renewable energy and through energy efficiency measures. In particular, Nappi has equipped 

itself in 2020 with a photovoltaic system capable of supplying the 20% of its electricity needs and has 

replaced conventional lights with LED allowing an estimated electricity saving of almost 120,000 kWh 

annually.  

Moreover, the company embraces the principles of the circular economy having installed a biomass boiler 

generator, which produces heat by burning biomass and production scrabs (hazelnuts, walnuts, cherry pits, 

etc.,). During 2021, the company registered an important increase in the use of electric energy and natural 

gas, thus resulting in an increase to the total GHG emissions generated. Such an increase goes hand-in-hand 

with the business growing that Nappi is experiencing in these years.   

Nappi's concern for the environment also includes the commitment to reducing water consumed within 

production processes, in particular cooling towers were installed at the production site with the aim of 

promoting the recovery/recycling of water used in its production processes. 

This attention to environment does not regard only production processes, but is also placed in the final 

product, considering that the cardboard used for packaging is FSC-certified, a certification system which 

enables businesses and consumers to choose wood, paper and other forest products made with materials 

that support responsible forestry. Finally, it is noted that the important increase registered in 2021 of the 

total waste generated in operations with respect to the previous year was due to a special operation of 

packaging disposal. 

 

ENVIRONMENTAL KPI13 UoM 2019 2020 2021 

Energy consumed within the organization (GRI 302-1) GJ 45,084 48,817 64,855 

fuel consumption for production or heating GJ 35,736 40,290 54,020 

Company's fleet GJ 502 502 431 

Electricity GJ 8,847 8,025 10,404 

GHG Emissions - Scope 1 (GRI 305-1) t CO2e 1,988 2,627 3,018 

Refrigerant gases t CO2e - 498 - 

fuel consumption for production or heating t CO2e 1,952 2,093 2,988 

Company's fleet t CO2e 36 36 30 

GHG Emission - Scope 2 location based (GRI 305-2) t CO2e 676 568 728 

GHG Emission - Scope 2 market based (GRI 305-2) t CO2e 910 787 1,060 

Total GHG emissions (Scope 1 and Scope 2 market-based) t CO2e 2,898 3,414 4,078 

Water consumption  m3 4,471 4,587 3,472 

Total waste generated in operations kg 119,133 81,860 211,680 

Waste sent to recycling/recover % 98% 100% 97% 

 

Nappi's focus on sustainability also includes the care of its employees, of which 50% are women. In 

particular, Nappi is committed in guaranteeing their welfare, their development, and their human rights. In 

order to avoid episodes of discrimination or violation of human rights within the company Nappi has 

equipped itself with a physical box where employees can anonymously report any cases they have 

experienced.  

 
13 Nappi: (I) Scope 1 GHG emissions: It should be reported that 92 tons of CO2e are considered out of scope and not included in the table as classified 
as biogenic; (II) Raw materials: the amount reported in the table represents the 42% of the raw materials purchased. 

https://uk.fsc.org/what-can-be-certified
https://uk.fsc.org/what-is-fsc/fsc-certified-forests
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With reference to Nappi’s social KPIs listed in the table below, it must be underlined that the absence of HSE 

training hours for the employees in 2021, is due to the fact that many of the mandatory courses have 

pluriannual validity; therefore, the training delivered in 2019 and 2020 has been considered enough to cover 

2021 as well. 

 

SOCIAL KPIs UoM 2019 2020 2021 

% female employed % 47% 50% 50% 

of which executives % no executives no executives no executives 

of which middle managers % 
no middle 
managers 

no middle 
managers 

20% 

of which white collars % 39% 53% 50% 

of which blue collars % 49% 51% 53% 

% female in the Board of Directors % 0% 11% 11% 

Number of work-related injuries (employees) n° 1 1 1 

of which with high-consequences n° 1 1 1 

of which fatalities n° 0 0 0 

Work-related injuries frequency rate for employees. 

 n° injuries / 
hours 

worked 
*200.000  

1.64 1.40 1.13 

Hours of training h 4,134 3,066 3,494 

of which related to HSE h 504 96 0 

Hours of training per employee h/employee 44.93 28.92 24.43 

 

Nappi's attention to people also includes the workers employed along the supply chain. In fact, Nappi 

requires all suppliers to fill in a questionnaire with ethical-environmental questions every three years. 

Moreover, considering the geographical origin and type of certain raw materials purchased by the company, 

every year Nappi carries out an analysis of the risks of modern slavery along its supply chain. 

 

GOVERNANCE KPIs UoM 2019 2020 2021 

Raw materials suppliers € (mln) 27.23 20.61 29.40 

of which suppliers from Italy  % 45% 48% 45% 

of which local suppliers (from the same region) % 21% 29% 25% 

Service suppliers € 4.48 4.28 6.16 

of which suppliers from Italy  % 75% 75% 66% 

of which local suppliers (from the same region) % 40% 40% 34% 

Number of cases of corruption n° 0 0 0 
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COMPANY DESCRIPTION  

Founded in 1992 near Treviso, Master is an Italian company leader in the production and commercialization 

of high-end fresh potatoes gnocchi. Master has its roots back in the families of the 2 founders who have 

historically operated in the food sector: their passion for tradition and authenticity made possible to create 

an established Company with a strong international focus. Master is progressively consolidating itself in the 

industry and it plays a key role in the creation of a leading pole in the Fresh Pasta market, a “local hub” for 

gnocchi, fresh pasta, and first-class ready meals. 

 

The quality of Master’s products is ensured by a production process which starts directly from the fresh 

potatoes. Its product portfolio covers all categories of gnocchi (plain, filled and flavoured) as well as other 

Italian specialties (e.g., spatzle). The Company supplies mainly mass-market Retailers through both its own 

brands (especially “Mamma Emma”) and private label. Master exports in more than 15 countries 

worldwide, with more than 130 employees and almost 24 million euros of sales. 

 

Master has always dedicated the utmost attention to 

quality: from the direct control of its suppliers in order to 

guarantee the quality of the raw materials, including those 

of biological origin, up to the entire production cycle which 

is subject to the standards of hygiene and food safety. 

Indeed, the company owns internationally recognized 

certifications such as FSSC 22000, BRC, IFS and ICEA. 

Particularly, the formers are the most important food safety 

certifications in the sector while the latter guarantees the 

production of food made with raw materials deriving from 

organic cultivation.  

 

 

MASTER 
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ESG MANAGEMENT 

Master has been committed to integrating Environmental, Social and Governance issues into its business 

since its foundation. The company’s production process, which finds its roots in the traditional Italian receipts 

of pasta production, is entirely vertically integrated and starts from the raw material selection, to steaming, 

peeling, sifting of the potatoes, mixing the various ingredients, up to the final product and packaging, which 

maintains the flavors and goodness.  

Following the production process, the main environmental impacts of the company are related to energy, 

which is mainly used for the machineries, and water, mainly used for the raw material washing process and 

gnocchi production. 

 

As for energy consumption, Master purchases 100% renewable electricity covered by Guarantee of Origin 

(GoO) certificates, thus reducing its greenhouse gas emissions Scope 2 calculated with the market-

based approach to zero. Master also has its own electricity production from renewable source, which is a 

photovoltaic system placed on the rooftop of its plant, whom energy is consumed by the Company itself. In 

addition, during summer season, all the water used in the processes is exploited for air-conditioning the 

production department, through an exchanger installed in the air filtration system. This method makes it 

possible to lower the temperature without further energy consumption. 

Finally, an effort was also made for reducing gas consumption for heating. Indeed, the company installed a 

closed-circuit system, which is realized using a steam exchanger, that allows the recovery of the still hot 

condensate that is immediately reused in the steam production cycle and used for sanitary and cooking water 

heating. 

Moreover, Master with the aim to strengthen its action plan aimed at reducing its impact on climate change 

joined in 2020 the call for Regional Operational Program (POR) FESR action 4.2.1. The access to the program 

will allow the company to: insulate the cooking tanks of the raw materials, install a power-quality system of 

the plant's medium voltage substation and replace the air conditioning systems in the office area, saving 

about 1,455 MWh. 

 

 

At the same time, among the initiatives implemented for the reduction of water consumption, a new water 

recovering system is at its testing phase: it starts from the water used for washing the tubers and uses a 

water filtration system for filtering out particles and pollutants from the water discharged. That same water 

is then re-inserted in the cycle thus resulting in water consumption savings. Moreover, the water used for 

cleaning is also treated before being discharged, thanks to both specific purification plants and biological 

systems, able to remove particulates from water. 

 

 

The Regional Operational Program 

The Regional Operational Program (POR) is the tool through which the 

Veneto Region, thanks to the approximately 600 million euros made 

available by the European Union, the Italian State, and the Region 

itself, will develop a social and economic growth plan from 2014 to 

2020 which will affect research and innovation, the digital agenda, and 

industrial, energy and environmental protection policies. 
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ENVIRONMENTAL KPI UoM 2019 2020 2021 

Energy consumed within the organization (GRI 302-1) GJ 34,722 38,309 40,015 

fuel consumption for production or heating GJ 21,138 23,630 24,294 

Company's fleet GJ 221 158 118 

Electricity GJ 13,362 14,521 15,602 

GHG Emissions - Scope 1 (GRI 305-1) t CO2e 1,278 1,506 1,554 

Refrigerant gases t CO2e 62 158 182 

fuel consumption for production or heating t CO2e 1,200 1,337 1,363 

Company's fleet t CO2e 16 11 8 

GHG Emission - Scope 2 location based (GRI 305-2) t CO2e 1,333 1,355 1,365 

GHG Emission - Scope 2 market based (GRI 305-2) t CO2e - - - 

Total GHG emissions (Scope 1 and Scope 2 market-
based) 

t CO2e 1,278 1,506 1,554 

Water consumption m3 75,246 64,220 68,926 

Total waste generated in operations kg 1,305,990 1,763,580 1,858,700 

Waste sent to recycling/recover % 76% 67% 70% 

 

Thanks to its family tradition business, Master places important attention on the care of its employees, for 

which, in order to avoid episodes of discrimination or violation of human rights within the company has 

implemented a system thanks to which the employees can report any discriminatory behaviors experienced 

or any human rights violation. In 2021, no case was registered.  

 

Moreover, the company has implemented initiatives aimed at improving the home-work balance for 

women who have returned from maternity leave or more in general having children, such as reducing the 

workday to the morning only. In addition, regarding the talent development, Master in 2021 made it possible 

to increase the training hours dedicated to its employees, which is up to 1,579 total hours, thanks to the 

end of the restrictions caused in 2020 by the Covid-19 pandemic. 

 

SOCIAL KPIs UoM 2019 2020 2021 

% female employed % 26% 26% 25% 

of which executives % no executives no executives no executives 

of which middle managers % 
no middle 
managers 

no middle 
managers 

no middle 
managers 

of which white collars % 50% 54% 52% 

of which blue collars % 20% 19% 18% 

% female in the Board of Directors % 0% 0% 0% 

Number of work-related injuries (employees) n° 6 7 10 

of which with high-consequences n° - - - 

of which fatalities n° - - - 

Work-related injuries frequency rate for employees. 

n° injuries / 
hours 

worked 
*200.000 

7.28 7.60 9.64 

Hours of training h 1,692 214 1,580 

of which related to HSE h 1,088 52 64 

Hours of training per employee h/employe
e 

15.24 1.75 11.97 
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Finally, the Company owns and follows a Code of Ethics, as well as a Code of conduct for its suppliers, with 

whom the Company has established a partnership relationship to ensure the best of raw materials, 

including those of biological origin. In 2021, Master also introduced a new Italian supplier of potatoes, 

keeping constant the trend linked to the raw material’s suppliers of Italian and local origins. 

 

GOVERNANCE KPIs UoM 2019 2020 2021 

Raw materials suppliers € (mln) 5.24 6.03 7.09 

of which suppliers from Italy % 98% 99% 99% 

of which local suppliers (from the same region) % 66% 67% 65% 

Service suppliers € 4.10 5.04 5.97 

of which suppliers from Italy % 97% 98% 98% 

of which local suppliers (from the same region) % 57% 60% 56% 

Number of cases of corruption n° 0 0 0 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Aksìa ESG Report 2021 
 
 

40 
 
 

MIR 

 
 

COMPANY PROFILE   

Medical Internal Research (MIR) was founded in Rome in 1993 and is today a global medical device leader 

in spirometry, oximetry, and telemedicine. Thanks to its 29 years of experience, eight international patents 

and important continuous investments in research and development, MIR is now serving over 100 countries 

worldwide with its high-quality and safe products. The Company makes its technology available to healthcare 

professionals and patients in the pneumology sector by providing unique and reliable smartphone-

compatible devices to help facilitate the monitoring of personal health. 

 

MIR's products respond to global trends in the healthcare sector, which is becoming increasingly smart and 

more and more remotely manageable. MIR's value proposition is to increase accessibility to tools that allow 

people to personally assess their state of health and, in particular, the health of lungs and overall 

respiratory function. The Company collaborates with researchers all over the world with whom it has 

completed hundreds of projects utilizing its exclusive technology.   

 

MIR’s mission has always been to develop highly innovative portable diagnostic devices for the global 

market, which are protected by international copyrights and patents. In doing so, MIR guarantees the highest 

quality of products and processes, aware of the importance of 

these products for the health of consumers. MIR has an ISO 

13485:2016 certified management system, specifically 

related to the medical devices sector and an ISO 9001:2015 

certified management system, which ensures quality in the 

design, manufacturing, and sales of its medical devices. 

 

Given its positioning in the healthcare sector, since its inception, MIR has always placed great care in 

conducting business ethically, honestly, and in full compliance with the law.  
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MIR is headquartered in Rome and has two commercial offices in the USA and France, that are not included 

in the boundary of the ESG data reported for 2021. The Company outsources most of its production to Italian 

and foreign strategic suppliers, dealing mainly with the development, testing, commercialization and 

warehousing of the finished product. In 2021, MIR registered approx. 13 million euros turnover, with 49 

employees at the end of the year.  

 

ESG MANAGEMENT 

MIR fully understands the growing importance of Environmental, Social and Governance topics in the modern 

world and works at integrating ESG elements into its business. For what regards the environmental aspects, 

considering the nature of the business and being the production phases outsourced to external suppliers, 

the direct impacts of the Company are very limited, thus mainly resulting in energy and natural gas used for 

the offices. Therefore, MIR is committed to engaging its main strategic suppliers to map their main 

environmental impacts, in order to have a more structured overview of its value chain impacts. Such 

engagement is currently starting by mapping suppliers’ energy consumption.  

 

ENVIRONMENTAL KPIs14 UoM 2021 

Energy consumed within the organization (GRI 302-1) GJ  323    

fuel consumption for production or heating  GJ   8    

Company's fleet  GJ   161    

Electricity  GJ   154    

GHG Emissions - Scope 1 (GRI 305-1) t CO2e  11.7  

Refrigerant gases t CO2e  -  

fuel consumption for production or heating  t CO2e   11.3    

Company's fleet  t CO2e   0.4    

GHG Emission - Scope 2 location-based (GRI 305-2) t CO2e   13    

 GHG Emission - Scope 2 market-based (GRI 305-2) t CO2e   20    

Total GHG emissions (Scope 1 and Scope 2 market 
based) 

t CO2e  31    

Water consumption  m3  4,714    

Total waste generated in operations kg  4,260    

Waste sent to recycling/recover %  0%  

 

MIR's success depends on the high quality and unicity of its products. However, MIR is aware that such quality 

is delivered mostly thanks to its driven workforce, on which the Company provides training, on soft and hard 

skills, which are aimed at their continuous development. Moreover, with the goal of incentivizing a working 

environment that is cooperative, meritocratic, and transparent, a performance evaluation system covering 

100% of the total workforce was introduced in 2022. 

 

 

 

 

 

 

 

 
14 The environmental KPIs are disclosed for the reporting year 2021 only. 
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SOCIAL KPIs UoM 2019 2020 2021 

% female employed % 30% 30% 32% 

of which executives % 0% 0% 0% 

of which middle managers % 100% 100% 50% 

of which white collars % 42% 42% 43% 

of which blue collars % 0% 0% 0% 

% female in the Board of Directors % n/a n/a n/a 

Number of work-related injuries (employees) n° 0 0 0 

of which with high-consequences n° - - - 

of which fatalities n° - - - 

Work-related injuries frequency rate for employees 

n° 
injuries/hours 

worked 
*200.000 

- - - 

Hours of training h 13 61 254 

of which related to HSE h 13.00 61.00 14.00 

Hours of training per employee h/employee 0.43 1.97 7.47 

 

Finally, MIR conducts its business ethically, honestly, and in full compliance with the law. In fact, MIR did not 

register any case of corruption or non-compliance in the past three years, confirming its ethics-driven way 

of doing business. Moreover, as evidence of the high-quality products delivered by the Company, there were 

no reported non-compliances or recalls related to the products sold. 

GOVERNANCE KPIs UoM 2019 2020 2021 

Raw materials suppliers € (mln) 3.12 5.31 3.86 

of which suppliers from Italy  % 9% 7% 9% 

of which local suppliers (from the same region) % 2% 1% 2% 

Service suppliers € 2.52 3.02 2.66 

of which suppliers from Italy  % 96% 95% 94% 

of which local suppliers (from the same region) % 14% 8% 11% 

Number of cases of corruption n° 0 0 0 
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4. NOTES ON METHODOLOGY 
This ESG Report, the first for Aksìa, has the main goal of disclosing the performance and main initiatives of 

Aksìa and its portfolio companies related to ESG (Environmental, Social, Governance) topics during the last 

years. Therefore, the Reporting boundary includes, besides Askìa SGR, the data of its portfolio companies 

(with their respective add-ons) acquired before 31st December 202115. In particular, for the portfolio 

companies the performance trends for the three-year period 2019- 2021 are included, considering the entire 

reporting years regardless of the date of acquisition. For the reporting year 2021, in the event that one of 

the companies has implemented add-ons during 2021, the 2021 data are reported both considering add-ons, 

if any, and not considering add-ons, with the aim to favor comparability with previous reporting years. 

The process of gathering data and information to prepare the present ESG report has been coordinated and 

managed by Aksìa ESG working group, with the collaboration of the staff of each portfolio company.  

The ESG KPIs reported are consistent with Aksìa’s Responsible Investment Policy, in which it has been 

identified the main ESG criteria that that Aksìa takes into account in its investment strategy. The ESG KPIs 

reported in the document are inspired by the GRI Sustainability Reporting Standards, currently the most 

widespread and internationally recognized standard for non-financial reporting published by the Global 

Reporting Initiative 

4.1 GHG CALCULATION METHODOLOGIES 
Greenhouse gas (GHG) emissions were calculated according to the Greenhouse Gas Protocol (GHG Protocol), 

the main international standard for the accounting of greenhouse gases, for each portfolio company are 

disclosed Scope 1 and 2 emissions related to the three-year period 2019- 2021. 

Scope 1 emissions are direct emissions that occur from sources that are owned or controlled by the 

companies and are mainly related to emissions from fuel combustion 

GHG EMISSIONS SCOPE 1  (2019-2021) 

SOURCE ACTIVITY DATA EMISSION FACTOR GWP 

Natural gas and 
biomass for heating 
and other purposes 

Fuel 
consumption 

DEFRA (Department of Environment, 
Food & Rural Affairs), Conversion 
factors - Full set, 2019, 2020 and 
2021. 

CO2 equivalent 
emissions were 
considered 

Company’s car fleet 
(diesel and gasoline) 

Fuel 
consumption 

DEFRA (Department of Environment, 
Food & Rural Affairs), Conversion 
factors - Full set, 2019, 2020 and 
2021. 

CO2 equivalent 
emissions were 
considered 

Leakages from 
refrigerant gases 

Leakage - 

Global Warming 
Potentials (GWPs) are 
taken from IPCC 
Fourth Assessment 
Report (AR5) 

 

 
15 With the exception of Covisian and Alpha Test. Aksìa expects to realize an exit for Covisian in 2022, whilst regarding Alpha Test the exit was 
realized during the first semester of 2021, at the moment Aksìa holds a minority stake.  
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Scope 2 emissions include the indirect emissions resulting from the purchase of electricity used in company 

activities. These emissions are conventionally calculated using two different methodologies, namely 

location-based and market-based approaches:  

• The location-based approach calculates the GHG emissions using an average emission factor that takes 

into account the national energy mix: the higher the share of renewable energies used by a specific 

country (in this case, Italy), the lower the associated emission factor.  

• The market-based approach considers also the contractual agreements stipulated with the electricity 

distributor, in fact, a company can request certification that the energy it purchases comes from 

renewable sources, with Guarantee of Origin (GoO) certificates.  

GHG EMISSIONS SCOPE 2 (2019-2021) 

SOURCE ACTIVITY DATA EMISSION FACTOR GWP 

Electricity purchased 
from national grid – 
location-based 
method 

Electricity 
consumption 

Terna, Confronti Internazionali, 
2019, 2020 and 2021 

Only CO2 emissions 
were considered  

Electricity purchased 
from national grid – 
market-based 
method 

Electricity 
consumption 

AIB - European Residual Mixes, 2019 
and 2020 

Only CO2 emissions 
were considered  

 

While for Aksìa, the GHG emissions were calculated for 2020 and 2021 reporting year. In particular, in 

addition to Scopes 1 and 2, also GHG emissions from business travels have been reported (Scope 3, category 

6 and category 7). 

GHG EMISSIONS SCOPE 3 (2021) 

SOURCE ACTIVITY DATA EMISSION FACTOR GWP 

Business travel by 
air, train, and car 
(Cat. 6) 

Distance per 
passenger 

DEFRA (Department of Environment, 
Food & Rural Affairs), Conversion 
factors - Full set, 2019, 2020 and 
2021. 

CO2 equivalent 
emissions were 
considered 

Employees 
commuting (Cat. 7) 

Kilometers 
covered by car,  
or rail 

DEFRA (Department of Environment, 
Food & Rural Affairs), Conversion 
factors - Full set, 2019, 2020 and 
2021. 

CO2 equivalent 
emissions were 
considered 

 


